10th July 2026

In the Summertime when the spending is high — AIB Spend Trend shows sporting goods, theme
parks, outdoor gig and hairdresser spend all benefited in June

e Funin the sun - sporting goods stores sales up 7% year on year
e No sudden drops in theme park spend as it rises 14% on June 2025
e Spain, followed by UK, France, Portugal and Italy see biggest spend abroad, with United Arab
Emirates down 28% and United States down 4% year on year
e No cooling in ice-cream spend as heat wave prompts Sunday 21 splurge
e The spend will never settle — Kingfishr sales contribute to second highest spend day of the
year for event ticket sales

The summer sun is having a palpable impact on people’s spending patterns, with sporting goods
stores, event ticket sales, theme park and hairdresser spend all seeing surges throughout June.
That’s according to the AIB Spend Trend for the month, which shows spend for the month was up
4% compared to the same period last year.

Met Eireann’s provisional figures rank June 2026 the fourth warmest June in 127 years and sporting
goods store sales were up 7% as AlIB customers took advantage of the warm weather.

Barbers, hair stylists and beauty shop spend was up 5% on June 2025 as people invest in looking
their best. 80% of that spend was female, with women spending almost twice as much per
transaction as men on their locks and looks.

Theme park spend was up 14% year on year as children and the young at heart took to
rollercoasters, waltzers and bumper cars. Ice-cream sales didn’t cool, hitting a spending peak for the
month on Sunday 21% June, as the country entered a heatwave and temperatures soared. While
June pub spend hit a high on Saturday 20" as people enjoyed drinks and food in the sun.

Wednesday 24™ June saw the second biggest spend of year for event tickets, just behind April 24th,
when Ryder Cup tickets went on sale. Kingfishr pre-sale tickets for huge 2027 shows in Marlay Park,
Thomond Park and Belsonic went on sale on June 24%™", and contributed to the spend, as did tickets
for the Women’s All Ireland Football Final.

Travellers Checks

Spain was the top destination for Irish tourist spend abroad, with €51 million spent there by AIB
customers in June 2026. The UK was in second place with €44m. That’s 5% up on the previous June’s
spend. In 3™ place was France with €18m, with Portugal (4™") and Italy (5™) both on €15m.

The USA is the next biggest with €9m spent. However, that’s a 4% decrease on June 2025 and 17%
down on June 2024 as the World Cup kicked off without the Republic of Ireland. The United Arab
Emirates was down 28% on June 2025.



The data was compiled from 79 million card transactions carried out by AIB customers in store and
online during June 2026 and has been anonymised and aggregated. Data provided by AIB features
one of the most comprehensive and accurate data sets on consumer spending in Ireland.

Other notable findings include:

e (Cable & pay television spend up 10% year on year
e Used car sales were up 16% year on year

e June gems — jewellery spend up 7% year on year
e EV charging up 75% over 12 months

AIB’s Head of Consumer, Adrian Moynihan said “The AIB Spend Trend data for June shows just as the
sun came out, so did consumers’ wallets for sporting goods, theme parks, summer gigs and
hairdressers. We also saw increases in consumer spending outside of Ireland, particularly in Europe
with Spain topping the charts as a a perennial favourite for Irish holidaymakers. AIB’s Spend Trend
data means we can better support our customers, enabling them to make informed choices that suit
their needs, whilst ensuring businesses are equipped to respond to changes in how consumers
spend. As a trusted partner, AIB is committed to meaningful, lasting relationships in the
communities we are embedded in across Ireland, supporting our customers and their long-term
financial wellbeing.”
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